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Stage is free for creativity and innovation 
It was a special moment for both the award-
winners and for the organisers of the Promotional 
Gift Award: The winners of the 2013 competition 
were presented with their trophies earlier this 
March for the first time at the HAPTICA® live in 
Cologne – i.e. in a setting that places the empha-
sis on creative diversity and the concrete applica-
tion of promotional products. WA Publishing, the 
German-based media company with a European 
focus has been organising the Promotional Gift 
Award since 2003 and after introducing their new 
event HAPTICA® live this year, they are uniting two 
powerful tools to make the special possibilities of 
promotional products tangible.

The atmosphere at the prize-giving ceremony 
clearly reflected this: Almost all of the 37 award-
winners were present in person to collect their 
trophy. Happy faces, an entertaining award cere-

mony with musical ear-catchers and a relaxed 
champagne mood at the subsequent reception. 

“We work with promotional products all year 
round always in the background and today we 
are being put under the spotlight and reward-
ed for our work – in such a lovely way,“ found 
an elated Nadine Kittelmann from the agency 
bauchgefühl, who picked up a Promotional Gift 
Award 2013 in the category “Best Practice“.

Publicity for the winners

The promotional products and marketing indus-
try considers the Promotional Gift Award to be a 
seal of approval for innovation, quality and the 
communicative potential of promotional prod-
ucts. The winners profit from the European-wide 
publicity that the Promotional Gift Award attracts 

at the prize-ceremony at the HAPTICA® live and 
they also benefit from coverage in all of the print 
and online media of WA Publishing: 

“Winning the Promotional Gift Award at-
tracted a lot of attention to our sustainable 
product line-up,” commented Taru Alto of Globe 
Hope from Finland. Her bag collection, Wayne 
the Workman that is made out of old work 
clothes, was also one of the prize-winners in 
2013. “We received many very interesting inquir-
ies after winning the award, especially for the 
winning product of course. We have long since 
made a name for ourselves in Finland when it 
comes down to sustainable products: Our cus-
tomers include major Finnish firms such as Finair. 
The Promotional Gift Award has now made us 
more renowned particularly in Germany, the big-
gest European promotional products market. An 
interesting spin-off effect for us: Through our 
participation in the competition we have gained 
an outside view of our product, an impression of 
how other people see it.” 

Once again in 2014 outstanding products 
will be awarded prizes in the categories “Give-
aways“, “Communicative Products“, “Premium 
Products & Brand Articles“, “Custom-made De-
signs“. Furthermore, last year three new catego-
ries were introduced, which enable a differenti-
ated distinction of further aspects of promotional 
products. Promotional products that have been 
implemented in the scope of a concrete cam-
paign are awarded a prize in the category “Best 
Practice“. In addition to the specific product, also 
the communication goal, idea generation and 
the response to the campaign play an important 
role in the jury’s assessment here. This category 
explicitly addresses promotional products con-

A few figures on  
the Promotional Gift Award
Since 2003, 960 different companies 
have participated in the Promotional Gift 
Award and a total of 2,791 products have 
been submitted. 

Overall, there have been 376 award-
winning products that were submitted by 
246 different companies. Over the past elev-
en years the companies have submitted on 
average 3.3 products and won on aver-
age 1.6 times. Between every fourth and 
fifth company that has participated in the 
competition comes from abroad (Europe): 
209 companies overall.
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Advertisement

sultants, advertising agencies and advertising 
companies in addition to manufacturers. Since 
2013, the category “Customising Technologies“ 
distinguishes what actually turns a product into a 
promotional product: Whether in the form of an 
imprint, embroidery, embossing, etching, dom-
ing, engraving or laser technique – in this cate-
gory the companies can submit their innovations 
in the field of product embellishment. The cate-
gory “Packaging” proved to be a real highlight 
even in its first ever year: After all, the outside 
packaging also plays a major role in enfolding 
the full communicative power of a promotional 
product. And at the POS the packaging itself is 
quite often the haptic messenger that presents 
its contents. So, in this new category the industry 

The elated winners at the 
award ceremony 2013 at the 
HAPTICA® live. 

All of the 
award-winning 
products are show-
cased in a special exhibition 
at the HAPTICA® live.

Inka Honkanen 
came all the way 
from Finland to 
collect an award 
for Globe Hope.

Helga Nederhoed (l) and Camille van 
Gestel from the Netherlands were 
delighted at winning their award for 
Green Earth Products. 
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and its creative partners can submit their excep-
tional packaging designs, new packaging materi-
als or innovative safety solutions for packaging. 

Register now for 2014 

Brit München is the contact partner for all 
 queries to do with the competition. In her ca-
pacity as Project Manager, she is responsible for 
the Promotional Gift Award and the HAPTICA® 
live. Creative promotional products can be regis-
tered from now until November 15, via the portal 
www.promotionaward.com. The competition 
is open to national and international manufactur-
ers, importers, distributors, designers, advertising 
agencies and companies that were originally in-

volved in the product development. A judging 
fee of 180 Euros per item will be charged for all 
serial products and custom-made products. 

Then, at the beginning of December an in-
dependent jury, comprising of industry experts 
– including representatives of the promotional 
products retail industry and promotional prod-
ucts users (see adjacent page) – will meet up in 
Germany to select the award-winners. In addi-
tion to the opportunity of using the prestigious 
label to promote their products, the winners 
also profit from top-class PR with a media value 
of 2,500 Euros free of charge: The Promotional 
Gift Award and its winners will be presented na-
tionally and internationally all year round in all 
magazine publications of WA Publishing – eppi 

magazine, Werbeartikel Nachrichten, Promotion 
Products and HAPTICA® – as well as on the re-
spective websites and in the newsletters. 

Furthermore, all of the Promotional Gift 
Award prize-winners will have the opportunity 
to experience their special moment at the HAP-
TICA® live ’14 at the Palladium in Cologne: at the 
prize-ceremony on March 26, 2014. As was the 
case this year, all of the award-winning products 
will be showcased the whole day long in a special 
exhibition, which aroused a huge amount of at-
tention among the visitors of the HAPTICA® live 
‘13 and which was praised as a rich source for 
application ideas.  BM 
www.promotionaward.com
www.haptica-live.de

This is how the jury works

The judging criteria

Product idea
·  Novelty value of the product
·  Benefit for the recipient
·  New customising options
·  Design flexibility

Design quality
·  Aesthetic aspects from the design  
language, to the colouring, through  
to the material mix 

·  Functional aspects

Product quality
·  Functionality
·  Workmanship
·  Quality of the materials implemented
·  Quality of the customisation 
·  Haptics 

Sustainability
·  Environmental-friendliness
·  Socially responsible production 
·  Implementation of renewable  
energy sources

·  Durability of products, recyclability
·  Transparency in the manufacturing 
cycle

Communicative Potential
·  Presentation options of the  
advertising message

·  Dialogue options between the sender  
and recipient

·  Response elements
·  Multiplier effects
·  Special suitability for a specific target 
group

The jury of the Promotional 
Gift Award 2013 at work.

One man’s joy is another man’s burden: Before 
the happy winners of the Promotional Gift Award 
2014 are able to cheer and raise their trophies in 
the air at the HAPTICA® live ’14 on March 26, 
2014, a team comprising of five people will have 
to overcome a difficult task. The jury members of 
the Promotional Gift Award will have to examine 
and appraise approx. 300 products on December 
11 and 12, 2013. 

Five judges have volunteered for this respon-
sible task again this year: Making her debut ap-
pearance is Nana Kampendonk of VW Zubehör 
GmbH, a 100 percent subsidiary of Volkswagen 
AG. She manages Product Management Lifestyle 
in the Lifestyle & License Management Division, 
where she is responsible among other things for 
the promotional products. Martin Zettl is also on 
the panel of judges: The Austrian has been work-
ing in the industry for almost 20 years and since 
2006 has been the organiser of the promotional 
products trade fair marke[ding], which is staged 
every year in Wels and Vienna. 

Eva Spahn from Lufthansa WorldShop is join-
ing the panel for the third time. She has been 
employed as Product Manager of the Lufthansa 
subsidiary for the last eleven years and has been 
responsible for the B2B sector for the past five 

years, where she is in charge of the procure-
ment of promotional products and product de-
velopment. Michael Mätzener, CEO of the Swiss 
promotional products agency, diewerbeartikel 
gmbh, is a long-standing member of the jury. 
The Director of the “Agency for Tangible Com-
munication” has been occupying himself with 
the creative and conceptual integration of the 
promotional product for many years. Michael 
Scherer, who has been managing shareholder of 
WA Publishing since 1998, is also a regular mem-
ber of the jury panel.

Facts, facts, facts

To makes sure that personal tastes or the pro-
fessional focus of the individual jury members 
don’t effect the assessment of the entries, they 
are appraised according to five objective criteria 
(see below).

Each judge awards a number of points to 
each product in each category. The total num-
ber of points accrued after the assessment of all 
judges ultimately decides which products win a 
Promotional Gift Award. 

In general, the following applies: The jury ex-
amines the displayed products on-site, examines 

and tests them as well as reading the accompa-
nying product information. It is therefore advis-
able for all participants to address the individual 
criteria as concretely as possible when filling out 
the application form. This makes it easier for the 
judges to appraise the products accurately.


